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Why homes?

Our home, both the location and the 

physical building itself, influences almost 

every aspect of our lives…if we want to 

improve the health and wellbeing of 

people, there can hardly be a more 

important place to start.



Background

Sep 2014 Feb 2016 Jul 2016



Defining health and wellbeing

‘A state of complete physical, mental

and social wellbeing’

WHO definition of health







METRICS

• Measurement of built environment parameters, health and well-being outcomes, and stakeholder values

physical 
health = ? 



Thermal comfort



Air quality



sunlight



social space



well-designed 
neighbourhoods



mental wellbeing = ?



social space



green space



colour and design



social relationships = ?



social space



physical activity



safe and secure 
neighbourhoods









ACCENTURE

Healthy is the new wealthy



Technology is empowering building users



26

Data is increasingly public

www.qlear.b
uild



Feedback is shared

“...The walkways 

are dark and 

miserable much 

prefer lakeside or 

blue water with 

plenty of 

natural light and a 

very nice 

atmosphere to 
shop... “
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Value
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30%
of people would pay more 

for a HEALTHY HOME*

*consumer research carried out by Saint-Gobain, 2016
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Action is required across all parts of the 
value chain

For clients, developers and housing associations

• Engage designers early

• Factor in to choice of construction team

• Help residents use the home to maximum effect

For designers and contractors 

• Put residents’ health and wellbeing at the heart of design

• Act as an advocate and challenge the client 

• Commit to strategies for monitoring so that the homes 

perform as intended
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Action is required across all parts of the 
value chain

For agents and advisors 

• Train staff on key trends, design standards and 

changing householder aspirations 

• Act as an advocate to developer clients on 

consumer trends

• Reflect health and wellbeing of developments in 

pricing and marketing strategy
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Part of the Better Places for People campaign


