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Our home, both the location and the
physical building itself, influences almost
every aspect of our lives...if we want to
improve the health and wellbeing of
people, there can hardly be a more
Important place to start.



Background

Health, Wellbeing &
Productivity in Offices

The next chapter for green bullding
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HEALTH, WELLBEING &
PRODUCTIVITY IN RETAIL:

THE IMPACT OF GREEN BUILDINGS
ON PEOPLE AND PROFIT
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Defining health and wellbeing

‘A state of complete physical, mental
and social wellbeing’

WHO definition of health






Physical
Health

energy levels
heart rates
glucose

motor skills
blood pressurg
illness

fitness
cancer
disease
death

Mental
Well-being

mood
concentration
cognition
stress
satisfaction
depression
Alzheimer's
creativity

loneliness

privacy
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MATERIALS

and well-designed
ventilation
systems that
promote good
indoor air quality

SOUND
INSULATION

and good double
glazing to
promote quiet
and tranquil home
environments

LIGHT

Generous access
to daylight and
sunlight and
well-designed
supplementary
electric lighting
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CONNECTED I LIVING SPACE m

to local amenities,
public transport,
and pedestrian
routes to the
wider community

RESILIENCE

designed to adapt
and respond to
changing occupant
requirements and
future climate
change

that provides
stimulating
environments for
social
engagement and
play

cowrorr [l eNsoRs

passive design
techniques to
prevent summer
overheating and
excessive winter
heating costs

and layouts that
maximise views
out and natural
ventilation
opportunities

QUIET SPACE

provides settings
for focused work,
privacy, thinking,
relaxation and
reflection

BEDROOMS
that monitor that promote
indoor conditions healthy sleep,
and increase relaxation and
resident respond to
awareness circadian

rhythms

that promote
positive family
interaction and
ancourage
healthy eating

COLOURS

that promote
balance,
wellbeing and
relieve stress
and anxiety

provision to
avoid moisture,
mould growth
and pollutant
build-up within
the home

SYSTEMS

energy efficient and
and low-emission
heating, cooling and
ventilation systems
with simple and
user-friendly
controls

SECURITY

create a safe and
secure home
environment

STORAGE

and space provision
to promote
stress-free
functional living

‘ fabric/envelope

. internal layouts/
interior design

. systems

interface with
neighbourhood

. strategy

overall concept

FLOURISH

Homes not only have the
potential to keep people
physically healthy and mentally
functional - they also provide
opportunities to restore,
Inspire, uplift the spirit and
make people happy!



EMPLOYMENT

HEALTHY HOMES

use sustanable urban nccess to a range of homes that promote control utban noise manitor and minimise
dranage systems and busness networks, physical haalth, mantal sources through ot paliution from
pormaable surfoces to traning opportunitins wellbeing and good family sound insulation and traffic and anvogy
mitigate tiood risk and and employment rolationships (s0o diagram sito planning ganeration

carefully consider passive options VWhat is a haalthy homs?)

cooling technigues and
urban heat island effacts
tomitigate overheating

EDUCATION

pood seoans to 8 tanga of
imary, secondary and
goheu education options
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facities and
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CONNECTIVITY ACTIVE DESIG
ﬁ connect public realm to
locs and strategic
cyoling networks, walkng
routes and public
NSOt pROVIRion

pcoess to frash,

that encourage waking.
cyclng. car cubs, and the
use of public transport to
reduce car depandance
and improve lovels of
physical activity

HEALTHCARE
good acoeas to gualty
haalthcare and

supporting sanices

-

GREEN SPACES
diverse and well-malntaned

nutritious and Grean open spaces to promote
affordable food, community nteraction,
support local foed fitnass, and mental haalth
ART & CULTURE shops and farmears,
. i - create apportunities

acoess to s range of leisure, g BeOeSS to public arnt

sports, fitnass and \' and cuttural vanuas forlocal food growth

racroational faciktios to @__ that inspire the

enooueags reguler physical mndd and uplift the

activity and excecise

haman spirit

well integrated and aasily

scosssibie mix of homes,
shops, schools, serwoes,
cultural venuas and local
businesses

: SAFETY & SECURITY
el Strong community
. TION PLAY SPACES ACCESSIBILITY m‘?e-m.mcmm
mirimise the provis & range of mprove existing accessble snd ;‘;’; and wellit ‘::iz':nm
envaoamental impact of sate and sacuro ploy habitats and promote inchsive routes and troffic ca
construction sctivity, provisicn for greentoofs and kving neighbourhoods that man::ms that :&EW‘O
inclucing reduction of childran and young walls to enhance sUppoN indapendarce nexghbourhoods feal safe and
waste, dust, noise, pocgio biodiveesity and and empowerment secure ——

ecology

vibeation and emissions



’ How healthy What value do these
are its occupants? outcomes deliver?

Design Metrics Occupant Metrics Macro-scale Metrics



Healthy is the new wealthy




Indoor | QOutdoor

Technology is empowering building users
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Data is increasingly public

About Language Sign In
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Feedback is shared

“...The walkways
are dark and
miserable much §
prefer lakeside or &=

blue water with
plenty of
natural light and a
very nice
atmosphere to
shop... *
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When asked to select features of their Ideal Home,

rs most value a home:

homeowners and rente
Where they feel safe and secure (11.5%)

That they can afford to run and maintain (10.5%)

Without the need for excessive heating in winter and low energy bills (8.2%)
With low levels of noise giving a place where you can relax and unwind (7.7%)

With good natural light and views of nature (7.7%)
Without damp and mould (7.1%)



of people would pay more
for a HEALTHY HOME*

*consumer research carried out by Saint-Gobain, 2016




Action is required across all parts of the

value chain

For clients, developers and housing associations

« Engage designers early

« Factor in to choice of construction team

» Help residents use the home to maximum effect

For desighers and contractors

e Put residents’ health and wellbeing at the heart of design

« Act as an advocate and challenge the client

« Commit to strategies for monitoring so that the homes
perform as intended



Action is required across all parts of the
value chain

For agents and advisors

« Train staff on key trends, design standards and
changing householder aspirations

« Act as an advocate to developer clients on
consumer trends

« Reflect health and wellbeing of developments in
pricing and marketing strategy



Thanks to our Task Group sponsors
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Part of the Better Places for People campaign
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PUT WELLBEING AT THE
HEARY OF YOUR BUNLDING



